What should our mission statement say? admin 7y2xpaSC
"If you don't know where you're going, it doesn't matter which way you go." Cheshire Cat
„Okay, Houston, we've had a problem here.“  Jack  (John L. Swigert, Jr.)

OK was used as an abbreviation for all correct, the joke being that neither the O nor the K was correct.

So we have decided to built the bridges.  Lonely hearts and lonely minds to find their most suitable profile … (between …)
A Mission Statement should be a one-sentence, clear, concise statement that says who the agency is 
(the name, and what type of agency it is), what it does, for whom and where. Why does your organization exist?  What is the ultimate result of your work? the vision and future of the agency has to be indicated. 
An example: 
"United Center is a human service agency providing emergency assistance, for low-income children at risk in inner city Atlanta, Georgia". 
Purpose statements usually include two phrases: 

an infinitive that indicates a change in status, such as to increase, to decrease, to prevent, to eliminate 

an identification of the problem or condition to be changed. 
Business statements often include the verb "to provide" or link a purpose statement with the words "by" or "through." For example:
"To eliminate homelessness by providing job training to homeless individuals." 
What is the problem or need your organization is trying to address? 

What makes your organization unique? 

Who are the beneficiaries of your work? 

The most important issue 
is that there is consensus on the answers to the questions used in developing the mission statement. 

Groups are good at many things, but one of them is not writing. 

Mix with passion, humanity and an eye on the big picture, and keep refining the mission statement until you have a version that people can actively support. 
take responsibility...

bedeutet persönlich Verantwortung zu übernehmen, 
unternehmerisch zu denken und 
fähig zu sein über den eigenen Tellerrand hinaus zu blicken.
Persönliche Verantwortlichkeit ist einer der wichtigsten Wettbewerbsvorteile der Zukunft. 
Leadership ist der Schlüssel dazu.
Dies beinhaltet authentische Kommunikation und die Fähigkeit persönliche Commitments einzugehen.
discover your image 

Wie Sie von anderen gesehen werden, bestimmt zunehmend Ihren Erfolg. Kunden, Mitarbeiter und andere wichtige Personengruppen vergleichen das Handeln Ihres Unternehmens mit Ihren (Werbe)-Aussagen.
Projekte transportieren Ihre Identität in die Öffentlichkeit und schaffen dadurch Image. 

· Beitrag zur sozialen Verantwortlichkeit
· gewinnbringend für Ihr Unternehmen
